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Agenda 

 

• Introduction 

 

 

 

• Presentation 

  

 

 

• Questions & Answers 

 

 



Panelist 

William Blackmon 
http://www.linkedin.com/in/williamblackmon  

 

CEO of LinkMeIn • LinkedIn Expert • LinkedIn 

Business Consultant • LinkedIn Strategist • 

Social Media Entrepreneur 

 



#1 

135 million members in 200+ countries 

9X growth 

Average income USD$110K 

© 2011 LinkMeIn – All Rights Reserved 

Facts about LinkedIn 
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What you see 

What you don’t know 
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3-Step Process 
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 Complete 

 Consistent 

 Compelling 
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Headliner: Who, 
What, & Where 

Experience: 
Relevance &  

key words 

Education: 
alumni magnet 

Custom URL: Your prof. home page! 

Add other social 
media venues 

Activity: Share 
productive information  
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Summary & Specialties: 
Professional summary about you 

Make this POP! 
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Experience: Keywords, 
achievements, recommendations 



 Connect with friends, fans, constituents 

 New professionals, clients, partners 
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Network Growth 
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Network Growth 

1. Alumni lists 

2. Conferences 

3. Alternative social media venues 

4.  LinkedIn Open Networker (LION) 

5. LinkedIn badge 
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 Communicate to Engage 

 Use advanced features 

 



Communicate to Engage 

 “Say what you do and do what you say” 

 Demonstrate “passion” for your customer’s 

and peer’s success.  

– Not promoting or selling 

 Share your expertise, offer advice 
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Communicate & Associate 

Say what? 
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 LinkedIn tools for Branding 

1. Add Sections: 

Honors & awards, projects, skills, certificates,  patents,  

languages,  publications 

2. Apps – Top 4: 



Advanced Job Search 

© 2011 LinkMeIn – All Rights Reserved 

Business Analyst 



Worst Mistakes 

1) Bad Photo Choice! 
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Worst Mistakes 

 

2) Incomplete profile 

3) “Poor spelling and grammar” 

4) No contact information offered 

5) Cold Call Invites = “Ignore” 
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Best Practices 

1) Spend “Quality” time on building a stellar profile 

 Complete, consistent, and compelling content 

 Professional photo!    
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Best Practices 

 

2) Keep your status updated 

3) Join Groups & Network! 

4) Seek Recommendations 

5) Add apps to enhance your 

profile and branding 
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Thank you 
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 Seek William Blackmon and connect 

E-mail = William@linkmein.biz 

Twitter: @link_me_in 

 Seek LinkMeIn group and join 

 Follow LinkMeIn company on LinkedIn 



Questions 



 

Questions or Concerns?  

 

Please email: alumni-careers@fuqua.duke.edu 


