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Facts about LinkedIn

vV#]

v'135 million members in 200+ countries
v'9X growth

v'Average income USD$ 1 10K



What you see

What you don’t know




3-Step Process

Step 1 Step 2 Step 3

Leverage Your Execute Your

Build Your Profile ——>
Network Plan
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Step 1

Build Your Profile

A Complete
a Consistent

Q Compelling

© 2011 LinkMeln — All Rights Reserved




© 2011 LinkMeln — All Rights Reserved




0 W/ FRES
Krﬁmqum ik 10

R FRESHFRUITS™
¢ ANOLA w/Mitk -4 w/ ﬁ{ﬂ& -:/5/_7@

A FEASPROUTS
H T'OAST'

),

-».;.;i'ff p— A

Tor GOMENY "=

CROISYANT

© 2011 LinkMeln — All Rights Reserved

7/ TEAD 77 P

LEM(NADE 5M 750 Le 2= 1
>NoLD) PaLker o 2=tz

Ca

TCA

CAfE




Headliner: Who,
What, & Where

C. Thomas (Tom) Smith, III G=D)

Director of Operations and Integrated Marketing at
Anua
Greensboro, North Carolina | Marketing and Advertising

Activity: Share

C. Thomas (Tom) Smith, lll You can't have engaged customers if you do not productive information
provide consistently excellent customer service.

‘T ﬁ % Why Customer Engagement Is Just As Important As

f‘ Customer Service cpenforum.com

“a | Social media has evolved customer service. Mot only do you
have to service, now you have to engage. Here's how.

e& all acinmy * O hours ago EXperience:
Relevance &
key words

=)

=)
¥y
¥y

- _— - - - =
end a mes=sage * Share *
L2 | L a5 —lal's

Current  Director of Operations and Integrated Marketing at Anua Cf

Fast Integrated Marketing Consultant at Tar Heel Bear Ventures
Director of Integrated Marketing at FMI Curpnratiunlj

Integrated Marketing Consultant at Tar Heel Bear Ventures

seeal - Education:

Education Duke University - The Fugua School of Business alumni magnet
Duke University g

Recommendations 24 people have recommended C. Thomas (Tom)

Connections 500+ connections

AT

Websites Personal Website Add Other SOCIaI
Company Website media venues
Blog

Twitter |26 Bolioesy @ctemitn Custom URL: Your prof. home page!

Public Profile  http:/fwaww _linkedin_com/in/ctsmithiii
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Summary & Specialties:
Professional summary about you
Make this POP!
+ tsmith@tarheelbearventures com | = (919) 306-5876

DO WHAT | SAY I'LL DO WHEN | SAY I'LL DO IT thereby building trusting, mutually-beneficial
relationships with clients, employers, colleagues and suppliers.

DEVELOP MISSION, VISION, VALUES, AND STRATEGIC BRAND POSITIONING leading
integrated marketing campaigns for clients in 18 vertical industries, stimulating growth and
generating revenue for startups, Fortune 500 clients and leading ad agencies, create enduring
client relationships, record-breaking and award-winning marketing campaigns.

REPEATED SUCCESSES IN MARKETING championing and leveraging the “emotional link”
between brands and people, uncover consumer insights that consistently lead to memorable
and effective integrated marketing and customer satisfaction campaigns.

Specialties

Integrated Marketing Communications, Strategic Positioning, Mew Product Development,
Corporate 1.0, PR, Database Marketing, Customer Satisfaction, Strategic Internet Design,
Mew Business Acquisition, Intellectual Capital, CRM Software Implementation, Webinar
Creation, Graphic Standards, Quantitative & Qualitative Research, Regression Analysis,
Alliance Partnerships, Training & Development, Lead Generation, Channel Management, CRM,
Social Media, Voice of the Customer (VOC)
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Experience: Keywords,

Director of Integrated Marketing achievements, recommendations
]

FMI Corporation O

February 2007 — January 2010 (3 years)

Director of integrated marketing for FMI {(www_fminet.com), management consultants and
investment bankers to the construction industry.

Developed and implemented the integrated marketing campaign leveraging the firm's 55+ years
of intellectual capital.

- Built awareness of the brand wia an aggressive PR campaign obtaining more than 400 media
hits, 250 million exposures with media value of approximately $25 million.

- Created web site, designated as "world class” by an industry consultant, leveraging the firm's
intellectual capital to serve as the knowledge hub for the construction industry. Web site was
developed one-third the expected price.

- Consolidated production of all corporate identity materials for consistency and annual cost
savings of $50,000.

- Implemented new CRM software and procedures for the ongoing cleaning of data and a
segmented marketing effort by the consultants.

- Managed customer satisfaction program using consumer insights.

- Upgraded training textbooks to improve brand image and instituted online registration to
increase number of registrants, automatically confirm registration and promote the cross-sell of
other programs.

- Created series of webinars to provide exposure for FMI thought leaders.

- Introduced FMI to social media via Linked In, Twitter and RSS feeds.

- Created and implemented graphic standards manual to improve presentation and perception
of the FMI brand.

C. Thomas (Tom) has 20 recommendations (1 report, 17 co-workers, 2 partners) including
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Step 2

Leverage Your
Network

a Connect with friends, fans, constituents

QO New professionals, clients, partners
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Network Growth

Consultants Consultants Metwork
Metwork  Already a member

Duke Club of New York
[ STERETE © Join

Dl.lkﬁ' Dul-:e.Unwermtg.r.ﬂulumnl MNetwork
7T @ Join

m Duke University's Fugua School of Business Alumni
¥

Jaoin

% a1l DukeGEM - The Duke Global Entrepreneurship Metwork - Main
el Croup

Ii:i'..ln:nin

Global China Connection | &5 EEE#E
G@C & Join

@ Google Universe : Jobs, Tools, Trends and Galaxies of [deas

Ii:il,.lt_'-in
J E Job & Career Metwork
ﬂ' 5 Already a member
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Network Growth

|. Alumni lists
2. Conferences

3. Alternative social media venues

4. LinkedIn Open Networker (LION) {j
5. LinkedIn badge

‘e Linked [
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Step 3

Execute Your
Plan

A Communicate to Engage

a Use advanced features
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Communicate to Engage

Q “Say what you do and do what you say”

a Demonstrate “passion” for your customer’s

and peer’s success.

— Not promoting or selling

Q Share your expertise, offer advice



Communicate & Associate

Say what!?

What's your experience with your company adopting a new siw project management tool?
This article shares good implementation techniques.l

Count: 136

# Aftach a link visible to: anyone - [:]*
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LinkedIn tools for Branding

|. Add Sections:

Honors & awards, projects, skills, certificates, patents,
languages, publications

2. Apps — Top 4:

° Google
> ¢ ReadingList "7
g % by amazon
tweet = g
e-ngns slideshare
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N
Home Profile Contacts Grnups Inbox Companies MNews More ‘Jobsv) Q.

Jobs Home Saved Jobs Saved Searches Advanced Search

—> keywords: | Business Analyst Job Title: | |
Location: |L-:|-:ated in or near: v| Company: | |
——> Country: |United States v

— Postal Code: 27601 Lookup
within

—_—

Functions: All Job Functions ~ Date Posted: Any Time
a |:| Accounting/Auditing B |:| 1 day ago
[J Administrative [] 2-7 day= ago
[] Advertizing [] 8-14 days ago
[] Anatyst v [ 15-30 days ago
Experience: Any Level ~ Salary (USD):  Upgrade to access this filter
[ Executive 1R A Levelz
[] pirector B 540,000+
— [] mid-Senior level
[] As=ociate w
Industries: All Industries ~
[] Accounting W
[ airlinestviation
[J aternative Dispute Resolution $200,000+
[] Aternative Medicine w
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Worst Mistakes
|) Bad Photo Choice!
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Worst Mistakes

2) Incomplete profile

3) “Poor spelling and grammar”
4) No contact information offered
5) Cold Call Invites =*“lgnore”
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Best Practices
) Spend “Quality” time on building a stellar profile
= Complete, consistent,and compelling content

" Professional photo!
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Best Practices

2) Keep your status updated
3) Join Groups & Network!
4) Seek Recommendations

5) Add apps to enhance your
profile and branding
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Thank you

The Fuqua Career Management Center

William Blackmon

* CEO of LinkMeln | LinkedIn Expert | LinkedIn
Business Consultant | LinkedIn Strateqgist | Social
Media Enfrepreneur %

Raleigh-Durham, Morth Carolina Area | Professional Training &
Coaching

a Seek William Blackmon and connect

E-mail =William@linkmein.biz

Twitter: @link_me_in

Q Seek LinkMeln group and join

Q Follow LinkMeln company on LinkedIn
DUKE

THE FUQUA
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Questions

The Fuqua Career Management Center




The Fuqua Career Management Center

Thank You!

Questions or Concerns?

Please email: alumni-careers@fuqua.duke.edu




