
Sample Job Descriptions:  

• Associate (Energy)  
• Associate Brand Manager (Consumer Packaged Goods) 
• Business Analyst (Consulting) 
• Director of Operations (Healthcare)  
• Finance Rotational Program (Insurance) 
• M&A Associate – Consumer (Investment Banking) 
• MBA Commercial Strategy Analyst (Transportation) 
• Product Marketing Manager (Technology) 
• Senior Impact Associate (Social Impact – Impact Investing) 
• Senior Manager, Product Portfolio & Business Strategy (Retail) 

 

Associate (Energy)  

X is seeking Associates to join our Consulting and Development practices. We’re looking 
for people who want to make a difference in client communities as part of a high 
performing group that provides opportunities for advancement. 

RESPONSIBILITIES 

Associates support delivery of high-quality services to our X clients. Responsibilities 
include: 

· Creating clear & concise reports that our community-based clients can understand 

· Preparing financial and technical analyses 

· Development and implementation of renewable energy projects 

· Identifying and securing funding sources for projects 

QUALIFICATIONS 

· Minimum 2 years of work experience, preferably in consulting or electric utilities 

· Master’s level degree – MBA, MPA, or Engineering 

COMPENSATION 

X provides a comprehensive benefits package that includes: 

· Competitive Salary and Bonus 

· Company-Paid Medical & Dental 

· Company-Paid HSA 

· Dependent Education Support 



· Paid Parking or Public Transit 

· Paid Time Off 

· Paid Life & Disability Insurance 

· 401k Matching Contribution 

· Electric Vehicle Allowance 

· Fresh Fruit 

ABOUT US 

X is an energy management company that has provided energy consulting, project 
development and utility management services to X for nearly 40 years. We believe that 
“better is possible” – we do not accept the status quo and are continually striving to create 
value for our clients. 

OUR VALUES 

Our business is built on beliefs in human dignity, mutual respect, and integrity. Our 
collaborative culture encourages employees to grow professionally and be creative. We are 
community focused in our approach to both clients and our business. 

  



Associate Brand Manager (Consumer Packaged Goods) 

Summary: 

An Associate Brand Manager (ABM) has responsibility for specific projects and activities in 
support of the business.  An ABM/Sr ABM must be a strong leader of people in cross-
functional assignments as he/she plays a leadership role throughout the corporation, 
coordinating with other functional areas to ensure necessary actions occur in support of 
his/her marketing position. This position often plays a leadership and/or project 
management role with outside marketing suppliers such as ad agencies. 

Additionally, this position requires strong analytical skills as well as an ability to translate 
analysis on the business into recommended programs affecting all major marketing 
variables. Those marketing variables include advertising, promotion, product changes, 
pricing, new products, retail programs, and other key programs that could affect the short 
and long-term profitability and share position.  Individuals must have a keen view of the 
external environment including general trends impacting the business, competitive 
assessments, and an understanding of both consumers and customers. 

The individual in this position supports the development of strategic, consumer-based 
innovation initiatives for various X Company flagship brands. This individual will support 
strategy development and help address trends/unmet consumer needs and brand white-
space opportunities to achieve company innovation growth and profit targets. This includes 
the identification and assessment of strategic opportunity areas and development of new 
initiatives, from discovery and ideation, through to commercialization using X innovation 
stage gate process. 

Responsibilities: 

• Leadership and development of new initiatives from discovery and ideation through 
commercialization using X innovation stage gate process to achieve company 
innovation growth and profit targets 

• Strategic, annual, and marketing planning and periodic re-planning on the business 
• Leadership of activities inside and outside the company that will result in successful 

implementation of marketing plans 
• Analysis of the business results or directing such analysis 
• Deep knowledge of the commercial, operational, and financial dimensions of the 

business 
• Partnership with consumer insights to support strategy development through 

identification of white-space opportunities and analysis of trends/unmet consumer 
needs 

• External and internal assessments of the business environment, competitors, 
customers, market trends, and implications to the particular area of responsibility 

• Personal training and development 

 Qualifications: 



• MBA required  

Experience/ Skills: 

• 3+ years relevant marketing or product management experience. 
• Previous project management experience with proven ability to effectively manage 

multiple projects in a dynamic environment is preferred. 
• Previous P&L exposure preferred. 
• Experience with Nielsen and/or IRI is preferred. 
• Superior leadership skills. 
• Overall business knowledge and holistic general management approach. 
• Superior strategic thinking and planning. 
• Outstanding analytical abilities. 
• Ability to nurture and contribute to innovation and creative solutions. 
• Demonstrated ability to be accountable for sales, income, and profit results. 
• Strong verbal and written communicator to a wide breadth of audiences including 

senior management. 
• State-of-the-art functional marketing expertise in some, if not all, areas of 

marketing. 
• Economic value creation mindset. 
• Lifelong learner with potential to be a strong people developer. 

  



Business Analyst (Consulting): 

Do you want to work on complex and pressing challenges—the kind that bring together 
curious, ambitious, and determined leaders who strive to become better every day? If this 
sounds like you, you’ve come to the right place. 

Your Impact 

As a business analyst, you will join a client service team and take ownership of a 
workstream to solve some of the toughest challenges our clients face. 

And these aren’t just any clients—they're some of the most influential organizations 
around, from Fortune 500 giants to innovative startups. We will expect you to go the extra 
mile, delivering solutions that solve immediate problems and drive long-term change. And 
we’ll rely on your judgment and integrity to ensure our recommendations are effective and 
long-lasting. 

You will take on a role that goes beyond advising. You’ll be at the heart of the action—
helping to uncover the true challenges behind a client’s strategy and creating actionable 
plans that drive real change. Working alongside clients and other X colleagues, you’ll 
combine research, analyzing data, interviews, and brainstorming to generate fresh insights 
and breakthrough solutions. Your commitment to our values will be crucial in earning our 
clients' trust and delivering results that matter. 

As you collaborate directly with clients, you’ll help them solve problems, refine strategies, 
and implement transformations. By equipping them with the tools and knowledge to 
continue innovating and improving after we’ve left, you’ll ensure the impact of our work 
endures. In doing so, you’ll uphold X commitment to making a meaningful difference in the 
industries and communities we serve. 

Your Growth 

Driving lasting impact and building long-term capabilities with our clients is not easy work. 
You are the kind of person who thrives in a high performance/high reward culture - doing 
hard things, picking yourself up when you stumble, and having the resilience to try another 
way forward. 

In return for your drive, determination, and curiosity, we'll provide the resources, 
mentorship, and opportunities you need to become a stronger leader faster than you ever 
thought possible. Your colleagues—at all levels—will invest deeply in your development, 
just as much as they invest in delivering exceptional results for clients. Every day, you’ll 
receive apprenticeship, coaching, and exposure that will accelerate your growth in ways 
you won’t find anywhere else. 

When you join us, you will have: 

Continuous learning: Our learning and apprenticeship culture, backed by structured 
programs, is all about helping you grow while creating an environment where feedback is 
clear, actionable, and focused on your development. The real magic happens when you 



take the input from others to heart and embrace the fast-paced learning experience, 
owning your journey. 

A voice that matters: From day one, we value your ideas and contributions. You’ll make a 
tangible impact by offering innovative ideas and practical solutions. We not only encourage 
diverse perspectives, but they are critical in driving us toward the best possible outcomes. 

Global community: With colleagues across 65+ countries and over 100 different 
nationalities, our firm’s diversity fuels creativity and helps us come up with the best 
solutions for our clients. Plus, you’ll have the opportunity to learn from exceptional 
colleagues with diverse backgrounds and experiences. 

World-class benefits: On top of a competitive salary (based on your location, experience, 
and skills), we provide a comprehensive benefits package, which includes medical, dental, 
mental health, and vision coverage for you, your spouse/partner, and children. 

Your qualifications and skills 

Typically, an undergraduate degree with less than 4 years of work experience; 
Requirements may vary by country or practice. 

Excellent organization capabilities, including the ability to initiate tasks independently and 
see them through to completion. 

Strong communication skills, both verbal and written, in English and local office 
language(s), with the ability to adjust your style to suit different perspectives and seniority 
levels. 

Proficient in rational decision making based on data, facts, and logical reasoning. 

Ability to create work product-focused materials / outputs, which may include PowerPoint 
decks, Excel models, articles, or other written deliverables. 

Exceptional time management to meet your responsibilities in a complex and largely 
autonomous work environment. 

Ability to work or attend meetings outside of traditional business hours or take on projects 
with limited or no notice at times. 

Ability to travel to and work in varying environments that may be challenging and/or not 
accessible (e.g., factories, hospitals, mines). 

Please review the additional requirements regarding essential job functions of X 
colleagues. 

  



Director of Operations (Healthcare)  

Job Description 

The Role You'd Play: 

We are seeking an inspiring and motivated leader who will lead approximately 10 dialysis 
centers, 200 teammates and provide oversight of operations with complete accountability 
for approximately $30-$50MM P&L. As a Regional Operations Director (ROD), you'll provide 
strategic and tactical leadership, counsel, and direction to the field management of those 
assigned facilities to ensure safe, efficient, therapeutic and ethical patient care. 

Additionally, this position identifies and develops strategic growth opportunities, monitors 
division performance, and works closely with Divisional Vice President or SVP to develop 
competitive strategies in alignment with X mission and values. Position has budget and P&L 
accountability. This position is a key member of X field management team. 

Some specific examples include: 

• Create a team powerhouse. You'll have approximately 10-12 direct reports you will 
inspire to join you in the quest to ensure quality and compliant patient care. 

• Address top growth priorities, patient census and lead successful operational 
conversions on acquisitions. 

• You will be measured on key metrics and outcomes you are able to drive from the 
book of business you inherit. 

• Develop and execute strategic operating plans and goals for assigned division 
facilities. 

• Meet labor budget. 

• Review, analyze, and address gaps in service excellence, policies, and/or 
procedures proactively; identify issues and implement solutions. 

• Manage financial and revenue growth, operations, and labor management, contract 
management, and clinical outcomes within the assigned division facilities. 

• Maintain awareness and knowledge of competition; proactively assess related 
SWOT (division strengths, weaknesses, opportunities, and threats). 

• Lead a growing, socially responsible business that strives to be the role model for 
American Healthcare. 

• Work at a place that gives back to the community. 

• Work at a company that honors and rewards teammate for living X 7 core values: 
Service Excellence, Integrity, Team, Continuous Improvement, Accountability, 
Fulfillment and Fun. 



• Thrive in a company that will challenge you to "Get Stuff Done" and reward you with 
incentives the right way - top performers earn more. 

• Work directly with FAs in clinics to identify and address employee and patient 
concerns to drive towards Regional goals and standards 

Our most meaningful resource is your passion and vision 

If you can see fresh approaches, envision bigger goals to move us ahead and are dedicated 
to building up those around you… you’ll have our attention! We approach everyday 
operations with a sharp eye for how to stay on the cutting edge. What we want is sharp 
executive minds to keep us growing. Our diverse staff hails from a variety of backgrounds, 
all bringing their valuable perspectives and skills. Here, supporting teammates and their 
sense of belonging and offering all teammates the opportunity to grow and learn is a 
priority. We are looking for a candidate that has demonstrated success in the following 
areas: 

• Leadership for a multi-site operational business 

• Experience leading a unified team 

• Experience identifying and committed to growth in your territory 

• Bachelor's degree required, MBA preferred 

• Available for moderate travel (25%-50% overnight) 

• Philosophies that align with our core values 

• Demonstrated understanding of what makes the businesses successful, and able to 
balance that with patient and teammate satisfaction 

• And, a little bit of competitive spirit never hurts 

Our investment in you 

Our new teammates receive comprehensive training on how X dialysis clinics and hospital 
partnerships operate. You’ll also receive opportunities to partner alongside innovative, 
compassionate and driven leads as well as access to a comprehensive total rewards 
package. 

Are you ready to transform health care with us? 

What We’ll Provide: 

More than just pay, our X Rewards package connects teammates to what matters most. 
Teammates are eligible to begin receiving benefits on the first day of the month following or 
coinciding with one month of continuous employment. Below are some of our benefit 
offerings. 



• Comprehensive benefits: Medical, dental, vision, 401(k) match, paid time off, PTO 
cash out 

• Support for you and your family: Family resources, EAP counseling sessions, 
access Headspace®, backup child and elder care, maternity/paternity leave and 
more 

• Professional development programs: X offers a variety of programs to help strong 
performers grow within their career and also offers on-demand virtual leadership 
and development courses through X online training platform X. 

At X, we strive to be a community first and a company second.  We want all teammates to 
experience X as "a place where I belong."  Our goal is to embed Diversity & Belonging into 
everything we do in our Village, so that it becomes part of who we are.  We are proud to be 
an equal opportunity workplace and an affirmative action employer.  As such, individuals 
are recruited, hired, assigned and promoted without regard to race, national origin, religion, 
age, color, sex, sexual orientation, gender identity, disability, protected veteran status, or 
any other protected characteristic. 

 Salary/ Wage Range 

Compensation for the role will depend on a number of factors, including a candidate’s 
qualifications, skills, competencies and experience and may fall outside of the range 
shown. X offers a competitive total rewards package, which includes a 401k match, 
healthcare coverage and a broad range of other benefits. Learn more at X 

 

 

  



Finance Rotational Program (Insurance) 

What We Are Looking For: 

The Finance Rotational Program is looking to add innovative, ambitious, and dedicated 
employees to the team! This program will help to expose you to the main financial 
functions at X and develop a deeper, cross-functional understanding of finance as a whole. 
During this rotational program, you will rotate 4 times over 2 years, to spend about 6 
months in each functional group. You get will experience working in FP&A, Accounting, 
Strategy, and Treasury with opportunities to grow your experience within Tax, Investment 
Accounting, and Internal Audit. This role is required to be onsite 3 days a week at our X 
headquarters. 

What You Will Learn: 

• Ensuring sufficient liquidity for day-to-day operations and maintaining cash flow. 
• Presenting key metrics in a clear and concise manner, tailoring to needs of 

stakeholders. 
• Keeping track of industry trends, technological advancements, and regulatory 

changes that may influence market landscape.  
• Using market insights and business data to project future trends, guide strategic 

decisions, and align business objectives with market opportunities.  
• Tracking and forecasting cash inflows and outflows to ensure sufficient liquidity 
• Ensuring cash records, bank statements, and financial accounts are frequently and 

accurately reconciled to detect discrepancies and maintain accurate reporting  
• Keeping thorough and standardized format for submitted detailed financial and 

operational data 

What We Require: 

• Bachelor's degree in Finance, Accounting, Economics, Business Administrations, or 
related fields.   

• Familiarity with of Microsoft Excel, financial modeling, and accounting software 
• Strong critical thinking and problem-solving skills 
• Excellent verbal and written communication skills for presenting financial insights 

and collaborating with different teams 
• Interest in the finance industry and desire to build a diverse set of finance skills 

  



M&A Associate – Consumer (Investment Banking) 

Firm Overview 

X is an investment bank specializing in M&A advisory services, representing sellers and 
buyers of companies worldwide. The firm is focused on providing sell-side and acquisition 
advisory services to leading private equity groups, as well as many Fortune 500 and 
privately held companies. X has more than 400 employees who operate out of six U.S. 
offices in X as well as our European advisory practices in X. For more information please 
visit our website at: X 

Job Description 

X seeks experienced Associates to its Consumer industry group in the X and X offices. 

Associates at X play an integral role in all the firm’s merger and acquisition advisory 
activities. Associates learn the deal process through live transaction work alongside 
seasoned banking professionals and are active contributors during every phase of the deal 
process. As an Associate, you have a high level of exposure to clients, represent the firm 
throughout the entire deal process, and cultivate a well-rounded skillset as an M&A expert. 

Along with your teammates, you will create major deal process deliverables, including: 

• Pitch Materials 
• Valuation Analysis 
• Confidential Information Memorandum 
• Management Presentation 
• Outside of deal execution responsibilities, Associates assist with various internal 

initiatives, including: 
• Recruiting activities, including interviews and campus events 
• Participating in marketing teams 

Associate Attributes 

X fosters an inclusive culture through hiring quality people who are committed, tenacious, 
smart and principled – dedicated to achieving the right results for our clients, the right way. 
We are committed to building a unique firm by valuing and developing talent and 
deepening relationships with our clients. X values associates with different educational 
and professional backgrounds and look for people with the following attributes: 

• Positive attitude 
• Committed worth ethic 
• Intellectual curiosity and passion for live deal experience 
• Collaborative working style 
• Excellent verbal & written communication skills 
• Attention to detail 
• Quantitative and analytical abilities 



• Creative and strategic thinking skills 
• Resilience under pressure 

Mentorship 

Mentorship – both formal and organic – is critical to our people’s success. Associates are 
assigned mentors who serve as your “go to” resource and help acclimate you to the role. 
Our lean deal teams, apprenticeship model, and flat organizational culture ensures you will 
also find additional mentors along the way. 

To apply for a role in X, please click here: X 

To apply for a role in X, please click here: X 

  



MBA Commercial Strategy Analyst (Transportation) 

At X we believe in investment. We invest in our aircraft, technology, infrastructure and most 
importantly, our team members. As we build the world’s most comprehensive network, 
we’re able to generate record-breaking profits because of our transformative culture and 
the trust we instill in our customers and team members every day. 

As our industry evolves, we will continue to focus on enhancing the customer experience 
and increasing shareholder value. We’ve found that our short and long-term goals become 
a reality through hiring innovative and engaged MBAs, dedicated to finding solutions that 
make an immediate impact. 

During the MBA program at X, you will work on meaningful assignments that not only 
support our company’s pursuit of greatness, but your professional goals, allowing you to 
join our next generation of leaders. 

What is Commercial Strategy? 

Commercial Strategy encompasses several departments that have a strategic focus on 
revenue generation, product development, merchandizing, and internal and external 
customer needs. Our analysts work cross-functionally, experiencing a full range of 
analytical projects involving quantitative and qualitative analysis. This includes work such 
as pricing and yield management, conducting customer analysis on our travelers to identify 
opportunities that will drive loyalty, or analyzing our sales channels to identify 
opportunities that improve performance. As an intern, you are expected to conduct 
thorough analyses and provide strategic recommendations to senior leadership. 

Key Responsibilities: 

Typical work assignments include managing and/or consulting on strategic endeavors: 

• Develop, present and implement strategies to address marketplace competition, 
changes in customer preference and improvements in technology and marketing 
tools. 

• Formulate new pricing, product and E-commerce initiatives. 
• Utilize CRM data and customer research to understand trends and opportunities; 

leverage knowledge to drive revenue, increase yield, improve market share and 
enhance customer loyalty. 

• Structure, negotiate and implement sales and marketing programs, vendor 
agreements, distribution relationships and partner agreements. 

Qualifications: 

• Excellent interpersonal, oral and written communication skills, including the ability 
to effectively communicate with leaders at all levels, to include senior executives. 

• Demonstrate strong analytical skills coupled with intellectual curiosity. 
• Ability to derive insight from data and form a solution used for strategic decision 

making 



• Operate within a cross functional team environment and with all levels of 
management. 

• Showcase comfortability with new technology and business software. 
• 2-5 years full-time experience in business, technical or related fields. 
• Enrollment in an accredited MBA program and completion of full year of course 

work is required. 

Commercial Strategy Groups 

Cargo 

X Cargo provides more than 100 million pounds of weekly lift to major cities across the 
globe. Our reputation as an industry leader in customer experience sets us apart as a 
preferred global shipping solution. As a business within a business, Cargo is responsible 
for revenue management (maximizing revenue & earnings through pricing and traffic 
optimization), sales planning (developing sales goals & customer strategies), and strategy 
(product offering, network & partnership portfolio, data & business intelligence, and 
distribution strategy). 

Commercial Planning and Analysis 

The Commercial Planning & Analysis team contributes to the airline’s long-term 
profitability by supporting Alliances, Loyalty, Network Planning, Revenue Management, 
Sales Partnerships & Retailing, and others through rigorous planning and forecasting of 
critical assets and resulting capacity and revenue; action-oriented analytics; and effective 
coordination and execution of cross-functional initiatives and partnerships.  This group 
includes Commercial Analysis, Revenue Analysis, Commercial Planning, Fleet & 
Infrastructure Analysis, Customer Analytics & Data Science, and Network Innovation. 
Analysts will use outstanding analytical, problem-solving, executive communication, and 
teamwork skills within a results-oriented approach to work on a wide variety of high-impact 
network projects that analyze complex business issues with a high degree of breadth and 
depth. 

Customer Experience 

Drives value for our customers and frontline team members in the airport and contact 
center operations by delivering technology innovation and working closely with our IT 
partners to operate in the product model across the customer journey. With focus on our 
2025 company initiatives this group is focused on digitally sell and service for all direct 
customers. 

Revenue Management 

Revenue Management (RM) is one of the most important developments in transportation 
management since airline deregulation. As an innovator of RM practices and systems, the 
team uses leading-edge technology to develop revenue maximizing strategies while striving 
to understand, anticipate and influence consumer behavior. The Customer Loyalty group 
within RM is responsible for designing and managing the X program, the world’s first and 



largest frequent flyer program, as well as analyzing customer data to provide rich customer 
insights for the larger organization. Customer Loyalty is also responsible for managing our 
co-branded credit card programs with X. 

Partnerships & Retailing 

Partnerships & Retailing is responsible for transforming the business for our customers and 
ourselves. Team members focus on building, maintaining, and growing the best 
partnerships in the business. The Co-Brand team is responsible for designing strategies to 
acquire new co-brand credit cardmembers and/or increase engagement of existing credit 
cardmembers. Retailing will be on the front line of driving change in the industry to bring 
customers more modern and rewarding ways to shop, book and fly on X. Partner with 
corporate or agency accounts to develop outcomes to benefit the customers of X when 
they fly. 

  



Product Marketing Manager (Technology) 

Overview 

X has established itself as the leader in the productivity space, with over X million paid 
seats across business, education, and consumer segments. The forefront of productivity 
has progressed to incorporate advanced security features and transformative Artificial 
Intelligence (AI) capabilities. The X suites are poised to redefine productivity for the AI era, 
protecting organizations while offering unprecedented levels of efficiency to users and 
teams. 

As the Product Marketing Manager - X Portfolio Growth & Analytics, you will play a pivotal 
role in shaping strategy and analysis across the X portfolio. This role is essential in 
articulating the market opportunity for X, understanding and prioritizing investments in 
portfolio whitespace, analyzing customer needs across distinct segments, and 
rationalizing the relationship between X and other products across the portfolio, including 
X products. 

X mission is to empower every person and every organization on the planet to achieve 
more. As employees we come together with a growth mindset, innovate to empower others 
and collaborate to realize our shared goals. Each day we build on our values of respect, 
integrity, and accountability to create a culture of inclusion where everyone can thrive at 
work and beyond. 

Responsibilities 

Strategic Analysis: Conduct in-depth market analysis to identify and prioritize whitespace 
opportunities within the X portfolio. 

Market Sizing: Assess and size the Total Addressable Market (TAM) and market opportunity 
for X, providing data-driven insights to support investment decisions. 

Customer Insights: Analyze customer needs and preferences across various segments to 
inform product positioning and messaging. 

Portfolio Integration: Understand and articulate the relationship between X suites and other 
products in the portfolio, such as X. 

Collaboration: Work closely with cross-functional teams, including Finance, Strategy, 
Product Management, and Sales to align strategies and drive growth. 

Competitive Analysis: Monitor competitive landscape and market trends to identify 
opportunities and threats. 

Performance Tracking: Develop and maintain dashboards and reports to track the 
performance of X portfolio initiatives. 

Stakeholder Communication: Present findings and recommendations to senior leadership 
and key stakeholders. 



Senior Impact Associate (Social Impact – Impact Investing) 

At the X, our mission is to drive investments in the clean economy to reduce emissions and 
improve the quality of life for all Americans. By leveraging public-private partnerships and 
responsive financing, we aim to eliminate barriers to clean technology and promote energy 
abundance in every community. Our work is guided by a commitment to accelerate the 
deployment of clean energy technologies across the United States, with a special focus on 
supporting low-income and disadvantaged communities. For over a decade, X has led the 
Green Bank movement, working at the federal, state and local levels in the U.S. and 
countries around the world to unlock capital and empower communities to embrace a 
greener future. Together, we strive to build a sustainable future where clean power is 
accessible and affordable for everyone. 

Our National Green Bank: The U.S. Environmental Protection Agency (EPA) has taken a 
significant step toward a greener future by establishing the first U.S. national green bank 
through the Greenhouse Gas Reduction Fund (GGRF). The EPA awarded the Coalition for 
Green Capital $5 billion to capitalize this national green bank under The National Clean 
Investment Fund competition, along with $125 million under Solar for All to foster the 
development of green banks and accelerate solar energy projects in North and South 
Dakota. Through strategic partnerships and innovative financing, our national green bank 
aims to create a robust clean energy finance ecosystem that addresses critical market 
gaps and maximizes the impact of every public dollar invested. This seed funding builds on 
X decade-long leadership in the Green Bank movement, which has already led to billions 
toward clean energy adoption, ensuring that the nation’s climate goals are met. 

Job Summary  

The Senior Impact Associate will play a vital role in supporting X mission by contributing to 
the development and implementation of strategies that ensure efficient and impactful 
clean energy investments. This position will support the Impact and Investment teams by 
conducting data analysis, facilitating community engagement, and contributing to the 
development of strategic investment frameworks. The Senior Impact Associate will also 
play a key role in coordinating predevelopment activities and managing relationships with 
stakeholders to support projects that generate economic and environmental benefits to 
communities.  This position will be responsible for ensuring Impact Team’s integration into 
organizational systems such as CRM and portfolio management.   

 It is highly preferred that this position is based in Washington DC.  Currently reporting to 
the Senior Director of Equitable Investments and Impact.   

 Key Responsibilities  

 Impact Measurement and Reporting  

• Assist the Impact and Investment teams in analyzing project data and evaluating the 
success of investments in generating environmental and economic benefits for 
communities. 



• Contribute to the development of frameworks and tools that integrate community 
benefits, economic outcome, and GHG reduction into investment strategies. 

• Track and report on key performance indicators (KPIs), including GHG reduction and 
community benefits. Prepare progress updates and data reports for internal and 
external stakeholders.   

 Municipal Investment Fund Integration  

• Support the Municipal Investment Fund and inform the predevelopment grants 
strategy including ensuring alignment with X direct investment objectives. 

• Collaborate with community-based organizations to identify project opportunities 
and facilitate partnerships with local developers.  

 Stakeholder Engagement and Community Outreach  

• Coordinate community engagement activities, including stakeholder consultations, 
workshops, and educational outreach. 

• Provide support for the Environmental Justice Advisory Committee by preparing 
data and progress updates.  

 Systems Integration  

• Ensure Impact Team’s integration into organizational systems such as Salesforce 
and other portfolio management requirements.   

 Required Skills and Abilities   

The ideal candidate will possess:  

• Ability to self-initiate 

• Ability to self-initiate 

• Ability to coordinate well in a multi-component team setting   

• Excellent organization skills and experience in organizing and prioritizing project 
sets based on substance, urgency, and capacity 

• Self-organized with excellent attention to detail 

• Ability to work under tight deadlines and handle multiple tasks in a fast-paced 
dynamic environment 

• English language fluency required 

• Experience with Salesforce or similar data management systems 

• A dedication to climate finance 

• A sense of humor, passion for change, and an eye towards innovation 



• Authorization to work in the United States of America 

• Proficiency with Microsoft Office to include Word, Excel and PowerPoint 

• Travel occasionally to support programs 

• Prolonged periods sitting at a desk and working on a computer required  

 Education and Experience  

• The Senior Impact Associate should have the following qualifications: Bachelor’s 
Degree in environmental science, green finance, sustainability, public policy, or a 
related field (Master’s preferred).  

• 3-5 years of experience in renewable energy, environmental justice, or sustainable 
development.  

• Demonstrated commitment to advancing equity and inclusion in clean energy 
investments.  

• Experience in project management and familiarity with clean energy technologies 
and regulatory frameworks.  

Compensation and Benefits   

• The salary range for the Senior Impact Associate is between $X and $X 

• The Senior Impact Associate will be eligible for an annual bonus of X% based on job 
performance.   

• The benefits offered for this position are health insurance, 401k, vacation leave and 
sick leave.   

  



Sr. Manager, Product Portfolio & Business Strategy (Retail) 

About this Job 

For 25 years, X has led the way with an innovative, customer-right way to buy and sell X.  We 
are the nation’s largest retailer of X, with 25K+ associates and 200+ locations 
nationwide.  With best-in-class financial performance, customer satisfaction, and 
Associate engagement, X is well positioned for continued growth.  

The Sr Manager, Product Portfolio & Business Strategy plays a critical role shaping and 
operationalizing the strategic agenda of X digital Product organization. Responsibilities in 
this role include enabling the Product organization to rally around a shared, bold vision; 
bringing clarity to large cross-functional efforts; elevating progress through executive level 
and organization-wide communications; and ensuring we are appropriately organized and 
resourced to deliver on the Product objectives. In doing so, the role will work closely with 
the leaders of the Product organization. This position provides a strategic thinker, 
possessing strong communication and management skills, the opportunity to play a 
leadership role in bringing to life the strategy that will shape the future of a Fortune 500 
retailer.  

 Essential Responsibilities 

• Develop and maintain a communications strategy to inform executives, the broader 
Product organization, cross-functional stakeholders, and external audiences on the 
Product vision and performance across the portfolio against strategic objectives 

o Lead the development of materials to tailor communications to the 
audience, crafting storylines that are compelling and gain support for the 
goals 

o Develop and asserts a point of view within the communications that drives 
forward the Product vision and rallies the audience around the key messages 

• Leverage insight from Corporate Strategy to develop product-specific strategies that 
drive the broader company initiatives 

o Facilitate events to organize and bring clarity to cross-functional initiatives to 
enable Product teams to drive toward success 

o Establish and track cross-functional deliverables and key milestones within 
multi-track initiatives and Products. Identify & escalate initiative level 
concerns with progress to deliverables as appropriate. 

o Build and maintain cross-functional relationships to generate alignment 
between Product and larger company objectives, and to manage obstacles 
to delivering on holistic Product objectives 

o Break down and articulate complex problems to enable strong strategic 
decision making and enable teams to action against 



o Conduct or facilitate ad hoc research to support projects that are in their 
infancy 

• Develop and maintain processes to manage the Product portfolio, including budget 
and resourcing plans to deliver on Product strategic objectives 

o Develop and facilitate processes with Product leadership to generate a 
regular cadence of review with Senior stakeholders, including performance 
to budget 

o Facilitate planning for and develop communications around change 
management, governance, and other Product organization-wide efforts 
requiring broad communication 

o Facilitate the annual budget process for the Product portfolio, including 
articulating the resource needs and influencing the prioritization of roles to 
support the Product portfolio 

• Drive the innovation agenda for Product Operations through org-wide initiatives that 
clarify and refine the Product operating model 

o Scale the Product organization by driving consistency for efficiency and 
effectiveness through enhanced data, visualization, and reporting 

o Introduce, maintain, and document operational standards, practices, tools, 
and templates for the Product organization in line with the practice of 
Product at X 

o Develop and maintain execution of Product governance model to enhance 
accountability and proactive management 

• Lead a small team of associates to accomplish the above responsibilities, including 
supporting their professional growth and development. 

 

 

 


